




about ttff
The annual trinidad+tobago 
film festival (ttff) – which will celebrate its 15th 
anniversary in 2020 – has become a mainstay 
of Trinidad and Tobago’s cultural calendar, and 
is well-established as the premiere film festival 
of the English-speaking Caribbean. ttff 
celebrates films from and about the Caribbean 
and its diaspora, as well as from world cinema, 
through an annual festival and year-round 
screenings. In addition, the ttff seeks to 
facilitate the growth of Caribbean cinema by 
offering a wide-ranging industry 
programme and networking opportunities.
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carifesta edition 
means caribbean 
focus

In late 2018, the Ministry of Community 
Development, Culture and the Arts 
approached festival staff with a request to 
organise and co-host the film programme of 
CARIFESTA XIV, which would take place in 
Trinidad and Tobago in 2019. Given the close 
proximity of Carifesta (late August) to our 
regular festival time (late September), and the 
longstanding and meaningful relationship ttff 
has had with the Ministry, the decision was 
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made to forego a September festival in favour 
of one which would happen as part of the 
overall CARIFESTA schedule of events. ttff/19 
(which we branded ‘cariesta edition’) ran from 
17–23 August, with free screenings at APA, 
SAPA, Naparima Bowl and Shaw Park Cultural 
Complex, and focused especially on 
programming Caribbean films from 
filmmakers at home and in the Diaspora, as 
well as a small Panorama section (primarily 
made up of films sourced through our 
partnerships with various international 
embassies), classics and experimental films. 
There were also panel discussions, 
workshops, filmmaker Q&As and other 
special events.
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ttff/19 
carifesta edition: 
the programme

Breakdown of films 
by the numbers
104 films screened over 
seven days at 10 venues 
in Trinidad and Tobago



CLASSICS

10



NARRATIVE 
SHORTS

27



NARRATIVE
FEATURES 

17



DOCUMENTARY
SHORTS 

48



DOCUMENTARY
FEATURES 

10



EXPERIMENTAL
FILMS 

8



EMBASSY
SELECTIONS

8



On the request of the Minister of Community 
Development, Culture and the Arts, the World 
Premiere of “Queen of Soca” took place 21 
August, simultaneously at NAPA, Naparima Bowl 
and Shaw Park Cultural Complex in Tobago. 

Directed by Kevin Adams, with support from the 
Ministry of Community Development, Culture 
and the Arts and the TAKE ONE programme, 
“Queen of Soca” tells the story of Olivia 
(Terri-Ann Lyons), a young woman with a natural 
gift for singing who believes her passion for 
Soca music can change her life – opened to an 
enthusiastic and appreciative audience.

3

TRINIDAD & 
TOBAGO FEATURE
FILMS
Three new Trinidad and Tobago feature films 
were screened to audiences for the first time 
during this year’s festival! “Queen of Soca”, 
directed by Kevin Adams and starring soca 
artist Terri Lyons, “She Paradise” directed by 
Maya Cozier, and “Grace and Saleem” directed 
by Jian Hennings.
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special events 
during the festival



world premiere 

Queen of Soca
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Members of the film and television fraternity, 
ttff/19 sponsors, supporters, movie lovers and 
the cast and crew of the featured film, ‘Queen 
of Soca’, gathered at NAPA to celebrate it’s 
world premiere during the trinidad+tobago 
film festival. 

It’s likely that the multiple simultaneous 
screenings of ‘Queen of Soca’, combined 
with the other competing CARIFESTA events 
on the night, had the unfortunate effect of 
reducing the numbers of attendees at ttff’s 
signal events. However, the addition of a 
post-screening Q&A at the signal event was a 
popular choice for cast, crew and audience 
members at NAPA.



cinema under the stars
supported by Shell
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In 2019, we renamed ‘Community Screenings’, 
‘Cinema Under the Stars’ with the idea that 
these outdoor screenings would be warm, 
welcoming and relaxing evenings the whole 
family could enjoy. During ttff/19, with the 
support of Shell, we hosted two ‘Cinema 
Under the Stars’ events – at San Fernando 
Hill and in the Botanical Gardens. Both events 
were very well attended – in San Fernando, 
the audience filled approximately 80% of 
seats in spite of the torrential downpour we 
had shortly before the screening was meant 
to start. The Botanical Gardens  event enjoyed 
a capacity audience, with patrons also 
bringing their picnic blankets and sitting on 
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the grass – and audiences, including Prime 
Minister Dr Keith Rowley, were delighted with 
the films, venues and the goodies which Shell 
gave away: snow cones, popcorn and door 
prizes. Moving forward, we would like the 
‘Cinema Under the Stars’ screenings to take 
place year-round in venues around Trinidad 
and Tobago.   
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Prime Minister Dr. Keith Rowley and 
Calypso Rose at Cinema Under the Stars
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the grass – and audiences, including Prime 
Minister Dr Keith Rowley, were delighted with 
the films, venues and the goodies which Shell 
gave away: snow cones, popcorn and door 
prizes. Moving forward, we would like the 
‘Cinema Under the Stars’ screenings to take 
place year-round in venues around Trinidad 
and Tobago.   

Cinema Under the Stars patrons enjoying some 
popcorn, one of the snacks provided by Shell



gone but not 
forgotten
supported by NGC
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Ray Funk presented a celebration of Pan 
Pioneers who have passed away, focusing on  
Ellie Mannette, Kim Loy Wong, Cliff Alexis, Pat 
Bishop, Ken “Professor” Philmore, Clyde Bradley 
and Jit Samaroo. Supported by NGC, Funk’s 
presentation offered rare clips of interviews with 
these pioneers, as well as performances by 
Invaders, Despers, Renegades and more. The 
programme represented Funk’s desire to offer, in 
one even, ‘...rare performances of steelpan, but 
also let the history of pan unfold from the voices 
of the icons who contributed to its history.’ 
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The clips came from various films, television 
programmes and private sources. They were 
primarily from Ray Funk’s own collection with 
assistance from Christopher Laird of Banyan 
Archives and Timmy Mora of Visual Arts and 
Production.



awards
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SPIRIT OF THE CARIBBEAN 
(supported by ttff/19)

Charlie’s Records, directed by Tina Charles
Rawlston Charles emigrated from Tobago to the USA 

in December 1967. Living in Bedford-Stuyvesant in 
Brooklyn, NY, Charles had a vision to promote calypso 
and soca music and its artists to the world through his 
record store, Charlie’s Calypso City, and music label, 

Charlie’s Records. “Charlie’s Records” reveals the 
American immigrant story of an unsung hero.
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BEST FEATURE 
(supported by Shell Trinidad)

Grace and Saleem, directed by Jian Hennings
An unintended road trip, a comical first dinner and 
an awkward meeting of families on Christmas day 

all encompass Grace and Saleem’s story of an 
unlikely couple told via three distinctive chapters 

of their relationship together.
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Best Short 
(supported by Shell Trinidad)

Sampson’s Heart, directed by Juliette McCawley
Haunted by the death of his wife, a young widower 

lives in self imposed exile deep in the country. 
An unexpected visitor from his past forces him 

to confront his shattered life.
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attendance
At the CARIFESTA edition of ttff, there was 
an increase in regional filmmaker attendance 
(over the previous three years) and a 
decrease in audience attendance. While the 
former was positively influenced by the 
regional nature of CARIFESTA, and the fact 
that several countries included filmmakers/ 
film administrators in their contingents, the 
latter was affected by both the change in 
venues from the traditional Movietowne 
locations to APA, SAPA, Shaw Park etc, and 
the intense competition for people’s time and 
attention because of multiple simultaneous 
events taking place in different locations. 
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Although we worked hard to get the word out 
to our traditional audiences about the new 
venues through electronic mailers, social 
media and our website, there was confusion 
caused by the fact that although NAPA is a 
fairly well-known venue for concerts and 
public events, APA (the primary location for 
ttff) was virtually unknown. This was 
compounded by a general perception that 
all CARIFESTA events were sold out, or that 
tickets would only be made available on the 
day of the event. We found this to have a 
negative effect on attendance at film 
screenings.
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>32Rawlston Charles of ‘Charlie’s Records’ 
chats with the audience
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The Ministry of Culture mandated that the 
majority of CARIFESTA events be made 
available to the public free of charge. 
Although this seemed to bode well for 
attendance, we quickly discovered that 
many people secured multiple tickets to 
screenings yet did not attend those 
screenings. On realising this, we immediately 
mitigated by admitting patrons, whether they 
had tickets booked or not.

While we recognise the value in supporting 
an event such as CARIFESTA, we learnt this 
year that the core film festival, which has built 
up a strong and loyal following over many 



>34

years, should retain control over fundamental 
concerns such as venues, scheduling and 
ticketing. 

We welcome partnerships that provide 
additional opportunities for programming 
content and bringing films, filmmakers and 
audiences together. However, these should 
take place in addition to our core film festival 
offering. With this in mind, we have already 
begun preparations for ttff/20, which we have 
carded for late September 2020.
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industry events at ttff19:
meet, learn, share, make

supported in part by FilmTT



Having decided to take a step back from the 
Caribbean Film Mart to review its format and 
consider ways of developing it further so there 
are more meaningful outcomes for filmmakers, 
ttff had two days of industry-specific events 
designed to create opportunities for networking 
and learning.

A specific focus of this year’s industry events 
was to plant the seed of greater regional 
cooperation in film/ television production, 
distribution and exhibition. We also emphasised 
tools, techniques and tips that have been proven 
successful within a Caribbean fundraising and 
production context, as first world production 
paradigms can be very different to what 
obtains locally.
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>37
 Film Commissioners from around the 
Caribbean discuss regional cooperation



The industry events took the form of panel 
discussions and talks, and covered themes 
including:

• Look Within: Towards Greater Regional        
  Cooperation and Co-Productions

• Show Me The Money: Exploring Different   
  Routes to Film Financing

• Pack the Cinema: Successful Marketing     
  Strategies for Micro-budget films

• First Person Documentary Storytelling
  Contracts, Clearances and Copyright
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>39Analisa Chapman, manager of the 
Jamaica Film and Television Association, 
JAFTA, speaking on Contracts, Clearances
and Copyright
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34.92%
Other Region
or Country

4.76%
USA

3.17%
BARBADOS

1.59%
JAMAICA

1.59%
MARTINIQUE

42.86%
TRINIDAD &
TOBAGO

COUNTRY OF ORIGIN OF ATTENDEES

NUMBER OF
ATTENDEES63
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Ratio of male to female attendees

53.97%

46.03%
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Attendees who rated the workshops either 4 or 5 out of 5

84%
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Attendees learnt about the industry events in the following ways:

ttff website

28.57%
Electronic mailers/ email

28.57%

Social media

6.35%
Other

44.45%
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FilmTT filmmaker 
networking breakfast

Social media continues to be ttff’s primary 
tool for promoting films, screenings and 
special and sponsor events. And although the 
social media landscape has been changing 
rapidly, in Trinidad and Tobago, high levels of 
Facebook engagement continue. This said, we 
took a look at the numbers, and decided to do 
away with certain types of posts which weren’t 
yielding significant engagement. For example, 
in 2019 we decided not to livestream the ttff 
press conference on Facebook, as 
engagement in 2018 had not been significant. 
We continue to monitor engagement to 
ascertain what is working and what isn’t. 

This said, moving forward we will need to apply 
more spend to Facebook and Instagram 
towards boosting posts and events, as 
competition for eyeballs grows increasingly 
intense. More and more, we find ourselves 
using Instagram and Facebook stories for 
quick, eye-catching, temporary posts that 
receive good engagement.

Glossary of terms: 

films: film stills + videos 
promos + announcements: news, branded images, daily 
schedule 
events + industry: photos of premiere, special screenings + 
industry events 
bts: behind the scenes, ttff staff, filmmakers, q+a's 
reach: the number of unique accounts that have seen a post 
impressions: the total number of times a post has been seen 
engagement: the number of times a post has been liked, saved, 
shared or commented on 
likes: The number of times a post has been liked
 



Filmmakers talking process at our 
first Filmmakers Breakfast
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For the first time, ttff – with the support of 
FilmTT – hosted a structured networking 
breakfast to which all filmmakers with films 
in the festival were invited. The breakfast 
went incredibly well, and we look forward to 
hopefully hosting an annual filmmaker 
breakfast.

Caribbean filmmakers very rarely get 
the opportunity to meet and interact in an 
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informal setting; at film festivals around the region, 
filmmakers often congregate amongst their country 
groups, and industry associations and groupings 
tend to be localised. CARIFESTA was an opportune 
moment to have a gathering of filmmakers from the 
region, as many travelled to Trinidad as part of their 
country’s contingent. And within the context of the 
CARIFESTA celebrations of regional creativity, the 
FilmTT filmmaker networking breakfast was a 
welcome opportunity for filmmakers from around 
the Caribbean and Trinidad and Tobago to gather, 
meet and interact in a comfortable and relaxed 
setting within a structure that was designed to 
encourage filmmakers to meet peers whom they 
don’t already know, talk filmmaking, projects, and, 
hopefully, regional collaboration.  
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Attendees who rated the workshops either 4 or 5 out of 5

75%

Social media continues to be ttff’s primary 
tool for promoting films, screenings and 
special and sponsor events. And although the 
social media landscape has been changing 
rapidly, in Trinidad and Tobago, high levels of 
Facebook engagement continue. This said, we 
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Ratio of male to female attendees: Male: 40% / Female: 60%

40% 60%

Social media continues to be ttff’s primary 
tool for promoting films, screenings and 
special and sponsor events. And although the 
social media landscape has been changing 
rapidly, in Trinidad and Tobago, high levels of 
Facebook engagement continue. This said, we 
took a look at the numbers, and decided to do 
away with certain types of posts which weren’t 
yielding significant engagement. For example, 
in 2019 we decided not to livestream the ttff 
press conference on Facebook, as 
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competition for eyeballs grows increasingly 
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ttff/19 
and social media

Social media continues to be ttff’s primary 
tool for promoting films, screenings and 
special and sponsor events. And although the 
social media landscape has been changing 
rapidly, in Trinidad and Tobago, high levels of 
Facebook engagement continue. This said, we 
took a look at the numbers, and decided to do 
away with certain types of posts which weren’t 
yielding significant engagement. For example, 
in 2019 we decided not to livestream the ttff 
press conference on Facebook, as 
engagement in 2018 had not been significant. 
We continue to monitor engagement to 
ascertain what is working and what isn’t. 

This said, moving forward we will need to apply 
more spend to Facebook and Instagram 
towards boosting posts and events, as 
competition for eyeballs grows increasingly 
intense. More and more, we find ourselves 
using Instagram and Facebook stories for 
quick, eye-catching, temporary posts that 
receive good engagement.
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Social media continues to be ttff’s primary 
tool for promoting films, screenings and 
special and sponsor events. And although the 
social media landscape has been changing 
rapidly, in Trinidad and Tobago, high levels of 
Facebook engagement continue. This said, we 
took a look at the numbers, and decided to do 
away with certain types of posts which weren’t 
yielding significant engagement. For example, 
in 2019 we decided not to livestream the ttff 
press conference on Facebook, as 
engagement in 2018 had not been significant. 
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more spend to Facebook and Instagram 
towards boosting posts and events, as 
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using Instagram and Facebook stories for 
quick, eye-catching, temporary posts that 
receive good engagement.
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This said, moving forward we will need to apply 
more spend to Facebook and Instagram 
towards boosting posts and events, as 
competition for eyeballs grows increasingly 
intense. More and more, we find ourselves 
using Instagram and Facebook stories for 
quick, eye-catching, temporary posts that 
receive good engagement.

Glossary of terms: 

films: film stills + videos 
promos + announcements: news, branded images, daily 
schedule 
events + industry: photos of premiere, special screenings + 
industry events 
bts: behind the scenes, ttff staff, filmmakers, q+a's 
reach: the number of unique accounts that have seen a post 
impressions: the total number of times a post has been seen 
engagement: the number of times a post has been liked, saved, 
shared or commented on 
likes: The number of times a post has been liked
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FACEBOOK

New followers for the period 26 July to 29 August: 270
Total Facebook followers: 25,130
(2018: 24,124, growth of 4% / 
growth during festival month – 1%)

Posts for the period 26 July to 29 August: 174
Posts were comprised of:
 • Films
 • Promos and announcements
 • Events and industry photos
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INSTAGRAM

New followers for the period 26 July to 29 August: 437
Total Instagram followers: 5008
(2018: 4503, growth of 11%/ 
growth during festival month – 9.7%)

Posts for the period 26 July to 29 August: 212
Posts were comprised of:
 • Films
 • News, promos, ads
 • Events and industry
 • BTS and Q&As

Instagram impressions: 180,981
Instagram reach: 132,241
Instagram engagement: 9663
Instagram likes: 8223
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TWITTER
New followers for the period 26 July to 29 August: 62
Total Twitter followers: 4612
(2018: 4542, growth of 1.5%/ 
Growth during festival month – 1%)

Tweets for the period 26 July to 29 August: 165
Tweet impressions: 67,600
Daily tweet impressions: 1900
Daily likes: 12
Daily retweets: 6
Daily link clicks: 9
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WEBSITE
Audience overview, 1 July-31 august
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ttff/19 
feedback

These quotations were pulled from 
facebook posts, direct messages, 

instagram posts and emails.

+
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“As for the festival itself, it was great 
premiering [‘Uncivilized’] in the 
Caribbean, and to such a positive 
response too. I hope I find myself back 
at the festival again. I know there were 
a few minor hiccups...  but overall I 
thought it was really well executed, 
well designed and inviting to 
filmmakers. I have been invited to a 
number of other festivals from this 
showing and had a very engaging Q&A 
and even post-Q&A too. And finally 
getting to meet other Caribbean 
filmmakers and industry professionals 
was invaluable.” 

Michael Lees, 
filmmaker, 
Dominica (via email)

+
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“I know it was quite a challenge but 
congrats on a great TTFF, I know you 
guys were doing your best with limited 
resources and facilities but I still 
thought it was very well done and all 
the filmmakers especially appreciated 
all the hard work put in to make it 
happen.”

Juliette McCawley, 
filmmaker, 
Trinidad and Tobago (via email)

+
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“The weather cooperated and we were 
treated to a wonderful film+popcorn+snow 
cone. Thanks so much! By the way, the view 
of San Fernando by night was spectacular!” 

Candice Natalie, 
audience member, 
Cinema Under the Stars (via Facebook)

+



brand awareness
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Supported by strong recognition of the ttff 
brand, the Festival provides brand opportunities 
for different levels of sponsorship. This is 
achieved through media interviews, articles 
and speaking opportunities; branded materials 
including standees, social media ads, our 
website and social media platforms, digital 
mailers, the Festival guide (brochure), posters, 
step+repeat backdrops for press conferences 
and red carpet events and on slides shown 
before all cinema screenings during the Festival 
and in communities throughout the year.



CONTRIBUTING SPONSORS

SUPPORTING SPONSORS

LEADING SPONSORS

PARTNERS

Sponsors + partners



changing
of the guard

at ttff
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Dr. Bruce Paddington
Founder, ttff
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Since early 2016, ttff has faced substantial 
challenges retaining staff – primarily due to 
cashflow difficulties and problems with 
human resource management – which led, 
in late 2018, to a dire staffing shortage 
which threatened the continued viability of 
the festival. Acknowledging the danger the 
organisation was facing, founder and 
then-director, Dr Bruce Paddington, reached 
out to FILMCO: The Filmmakers 
Collaborative of Trinidad and Tobago, with 
the urgent request that we assist with the 
management and execution of the 2019 
festival, with a view to eventually taking over 
and running the festival independently.
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Mariel Brown 
Interim Executive Director, FILMCO
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FILMCO recognised that the annual ttff had 
become a vital aspect of the growth and 
development of the local film industry; ttff’s 
collapse would have a devastating impact on 
the industry, and would represent a severe 
blow to FILMCO’s mandate of ‘creating a 
sustainable ecosystem for film and television 
professionals’. In late February 2019, led by 
Mariel Brown, FILMCO joined with Dr 
Paddington to ensure the continuance of ttff, 
working alongside Bruce on all aspects of 
planning the 2019 festival, including 
fundraising and sponsor relationships, 
programming and scheduling, promoting 
and hosting. 



At ttff/19’s signal event, the world premiere of 
‘Queen of Soca’, Dr Paddington announced 
the succession plan for ttff, saying, “Now is 
the time to pass the baton over to four 
talented and committed members of the 
Filmmakers Collaborative who will take over 
the management of ttff (and in fact have been 
undertaking this role for much of ttff 2019)... I 
will be available as a consultant or Professor 
Emeritus…”

Following Paddington’s speech, the new 
interim director of ttff, and a founding 
member of FILMCO, Mariel Brown, observed 
that, “We have huge shoes to fill! Over the 
fourteen years of its existence, the film 
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festival has built a beloved and established 
brand that means a great deal to very many 
people (including me). Thank you Bruce, for 
your vision and determination. Thank you to the 
incredible team you helped put together: 
Annabelle, Melvina, Emilie, Marina, Jonathan, 
Magella, Nneka, Melanie and so many more. I 
promise, we’ll do our level best to maintain and 
build on what you have created. And we look 
forward to the 15th anniversary of the festival, 
which we’ll celebrate in 2020!”

FILMCO took over the full management of ttff in 
September 2019. Mariel Brown is the interim 
director of the festival, and Dr. Paddington will 
remain an advisor and consultant on 
programming.
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about FILMCO

www.filmco.org
Founded in January 2017 by four 
filmmakers from Trinidad and Tobago, 
FILMCO is a non-profit organisation 
dedicated to creating a sustainable 
ecosystem for film and television producers 
and directors in Trinidad & Tobago and the 
wider Caribbean and to being a leader in 
the sustained development of a diverse 
audio-visual industry.
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Looking ahead: trinidad+tobago film 
festival celebrating 15 years in 20!
With FILMCO assuming the management 
and execution of the annual film festival, ttff 
will become a flagship project of FILMCO, 
which will allow the festival to come under 
the banner of a non-profit organisation with 
an advisory board – a framework that better 
aligns with international standards, and 
allows for greater organisational 
transparency.

ttff will also benefit from fresh perspectives 
on the developing shape and role of the 
festival. The ttff brand is still very strong in 
Trinidad and Tobago, and FILMCO will work 
to consolidate its position as the leading 
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festival of the English-speaking Caribbean and 
second only to Havana International Film 
Festival, when one considers the French-, 
Spanish- and Dutch-Caribbean.  

This being said, the challenges of maintaining a 
world class festival in Trinidad and Tobago, 
when the economy has shrunk so dramatically 
in the last five years, means that we have to 
operate as a leaner operation with smaller 
budgets, while providing sponsors, filmmakers 
and audiences a meaningful and enjoyable 
festival experience. We have to be creative and 
strengthen/ build on existing relationships and 
partnerships.
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In 2020, ttff will be fifteen years old, and 
we’ve already started planning how we’ll 
celebrate our birthday!

brand update
We have retained the services of graphic 
designer, Richard Mark Rawlins (former 
creative director at CMB advertising), and 
he is working on bringing new energy and 
dynamism to ttff’s branding and visual 
presence. One of Rawlins’ immediate 
suggestions was to move away from the 
photo-based approach to building posters 
and guides, towards a focus on 
contemporary art of the Caribbean. 



This led to us choosing Jamaican digital 
artist, Di-Andre Caprice Davis as our 2019 
festival artist, and we have just confirmed 
Barbadian Mark King for our 2020 artwork. 
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Our new approach includes literally flipping the 
ttff logo – a visual statement of our intention to 
change things up while acknowledging the 
strength of the existing ttff brand. There’s more 
to come, which will be revealed through our 
website and social media during 2020, so stay 
tuned to @ttfilmfestival and ttfilmfestival.com
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consistent social media presence
For the past three years, ttff has struggled 
to maintain a consistent, year-round social 
media presence. This has hampered the 
organisation’s ability to build audiences and 
followers. However, in September, we 
added a social media coordinator to our 
FILMCO team – who has been charged 
with building the FILMCO and ttff pages, 
and she has been doing a marvelous job
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As a result, the ttff Facebook account has been 
growing consistently. The page has a focus on 
audience building and celebrating the 
successes of filmmakers whose work has 
been shown at ttff. The page also promoted 
the work of other like-minded film festivals and 
associations in the region. 
We’d like the page to be the place that 
audiences visit if they want to know what’s 
happening in the world of Caribbean and 
Trinidad and Tobago film. 
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a new film and prize category
In 2020, we will introduce a new category of 
films and a new jury prize: students films + 
best student film. Since the beginning of ttff, 
we have been programming student films, 
especially those coming out of the UWI film 
programme in Trinidad. However, the films 
have tended to get lost in the wider festival 
programme, so with the creation of this 
category, we’re shining a light on student 
filmmakers, and giving them the opportunity 
to win a special award. 

Our hope is that this  will help to build the 
profile and visibility of our young filmmakers, 
and encourage them to continue pursuing a 
career in film.



our new home
In September 2020 we moved our offices 
across Belmont to Jerningham Ave. Our new 
home is the base for both FILMCO and ttff and 
allows us to share resources. We have slowly 
been hanging all our festival posters and 
making it home!

22 Jerningham Ave
Belmont
Port of Spain
Telephones: 
(+)1.868.323.3228 
(+)1.868.227.8458
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YOU


